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(Description)

This course is positioned as a professional elective course for undergraduate
journalism and communication students. By introducing the theory and methods of
marketing communication, it develops students' practical planning skills, resource
management skills and innovative abilities. The objective of this course is to enable
students to understand the basic elements and procedures of marketing communication,
master the theoretical knowledge and research methods necessary to carry out marketing
communication, and apply them to marketing communication planning, and independently
complete marketing communication planning and execution.

The teaching content includes three parts: (1) theories related to marketing
communication. Students will be introduced to the basic theoretical system of marketing
communication, including but not limited to marketing theory, secondary selling theory,
marketing communication theory, integrated marketing theory, etc. Students will be able to
reflect on the phenomenon of marketing communication from the theories, and learn the
logic, methods and innovative paths of marketing communication from them. (2) User and
market research methods. This course introduces the common research methods used in
user research and market research, including questionnaires, interviews, experimental
methods, big data analysis and social network analysis, so that students can master user
and market research methods and accurately and appropriately apply them to grasp the
objectives, positioning and environment of marketing communications. (3) Marketing
communication planning and implementation practice. Combining theory and practice,
taking up the classics and the frontiers, the course introduces the basic knowledge of
marketing communication elements, links, requirements and methods, and leads students
to plan and execute marketing communication plans around marketing objectives,
experience the whole process of marketing communication management and solve possible
difficulties.
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