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New media operation is a series of operation means for product promotion and marketing
through modern mobile internet and emerging media platform. Through planning
brand-related high-quality, highly communicative content and online activities, messages
are widely or precisely pushed to customers to increase engagement and awareness, thus
making full use of fan economy and achieving corresponding marketing purposes.

This course will introduce to students the main rules in product-based, platform-based,
and ecosystem-based operations of new media organizations on the one hand, and also
help them understand several common marketing methods such as website marketing,
search engine marketing, and email marketing. Finally, to supplement the textbook
content, the instructor selects more than ten excellent books and leads the students to
absorb and complete the readings in the form of class discussions.

The final exam for this course requires students to complete a business plan related to the
new media industry. Students are required to propose a project with certain market
prospect and feasible implementation, and finish a complete, specific and in-depth
business plan to bring the project or service to the market based on in-depth research
and extensive market survey. The business model and marketing strategy part of the
proposal is the key content and needs to be elaborated by students.
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