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(Description)

This course focuses on the phenomena, characteristics, types, values and social
influences of visual communication and visual culture at home and abroad. It analyzes and
discusses the logical relationship between the content and form of visual communication
from two dimensions: the vertical context of historical development and the horizontal
comparison of nations, focusing on the value of visual language in the current integrated
communication environment. It explores the special aesthetic significance and
communication value of visual symbols, so as to realize the organic integration of national
culture, visual arts and information technology, and realize the optimal communication
under multimedia and network communication technology.

The teaching content includes three parts: (1) The process and theory of visual
communication. Combined with case analysis, this paper explains the process of visual
formation and the characteristics of visual cognition. On this basis, it analyzes the elements
of visual image, focusing on Gestalt theory, semiotics theory and framework theory, so that
students can understand the process and characteristics of visual communication on the one
hand, and master the theoretical basis and analytical framework of visual communication
on the other. (2) Analysis of visual communication phenomenon and audio-visual
communication. Aiming at the three major fields of daily life, mass media and visual
culture, this paper focuses on analyzing typical visual communication phenomena such as
logo system, posters, newspaper layout, outdoor advertisements, micro-movies, etc. on the
one hand, it analyzes the meaning through symbols, and on the other hand, it realizes
visual creativity and innovation based on the purpose of communication. (3) Visual
narration and visual literacy. Visual communication mainly constructs meaning through the
symbols of images, instructions and symbols. Good visual communication is actually a
kind of speech and narration, focusing on the narrative program, principles and methods of
visual narration, so that students have higher visual narrative ability. At the same time,
combined with the analysis of visual ethics, students can master the methods and ways to
improve their visual literacy.

Through the teaching of this course, students are required to master the basic theory
and related knowledge of concrete symbols and visual communication; Master the visual
characteristics and communication rules of photography, movies, television, network
multimedia, etc.; It can not only analyze and evaluate the design ideas and cultural
significance of complex visual images through relevant theories, but also design and
spread various visual images/visual media and visual art works by using relevant theories
of visual communication and media analysis.
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Ned Racine. Visual Communication: Understanding Maps, Charts, Diagrams, and
Schematics. New York: LearningExpress, LLC, 2011.
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The Power of Visual Storytelling: How to Use Visuals, Videos, and
Social Media to Market Your Brand, Ekaterina Walter and Jessica
Gioglio, Chapterl- 2.
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