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1.Curriculum orientation and teaching content

This curriculum is a basic course for undergraduates to study advertising. By
introducing the basic knowledge of advertising communication, it analyzes the historical
evolution of advertising, the connotation and characteristics of advertising, the function
and value of advertising, and focuses on the theory and practice of advertising planning,
creativity, and copywriting. This curriculum will construct the basic knowledge map of
advertising communication for students.

2.Curriculum requirements and teaching objectives

Students are required to master the basic connotation and characteristics of
advertising, the social responsibility, functional value and communication strategies of
advertising, and cultivate students’ advertising literacy, advertising planning and creative
ability; gain insight into the relationship between advertising and communication, and
understand the operation process of advertising. Effective mechanism, enhance students'




interest in advertising and communication, and improve students' creativity and
operational ability in new media advertising and brand promotion.

3.Curriculum features and teaching methods

This course foster virtue through education as the core, and runs ideological and
political education throughout the whole process of teaching. This curriculum will
throughout the whole process of advertising teaching and research and Combine
knowledge input with ability improvement,strengthen students' thinking ability,
investigation ability, advertising creativity and practical ability of planning.
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