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The trend of economic globalization urgently requires us to cultivate a large n
umber of international business talents who are proficient in foreign language
s, familiar with business knowledge, familiar with international business enviro
nment and good at cross-cultural communication. This course is designed to

train students' language skills and expand their knowledge of business Englis

h. Lay the necessary foundation for students' employment. Through the stud
y of this course, students will be equipped with the basic theory and listening
skills of business English, so that students can freely deal with various forms

of business English listening materials, get familiar with the international busi




ness environment, and be good at communication and exchange in various fo

reign-related business places.

This course covers all aspects of the business and trade, including marketing,
human resource management, enterprise management, organization, securitie
s investment, trade in services, advertising, multinational management, financ
e, e-commerce, information technology, brand globalization and so on a wide

range of international business knowledge.

The teaching method of this course is mainly language skills, supplemented b
y practical and communicative business skills. With a large number of real la
nguage materials as the carrier, it highlights how to use English to explain th
ings, deal with documents and solve problems in a specific business environm
ent. And expand business knowledge and to teach language knowledge, impr
ove students' ability to skillfully use language for communication, deepen the
understanding of business knowledge, strengthen the business negotiation, bu
siness cooperation and communication ability, can use the English language a
nd business knowledge to the standardization that all business events, solve c
ommon problems in business activities. The attendance requirements of this
course refer to the relevant regulations of the school's student handbook. Th
e course grade consists of the usual grade (30%) and the final exam (7
0%). Students are expected to complete assignments on time and participate

actively in class activities.
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