B A =B BR R FEE RS RERN

HEREA{FE (Course Information)

g * 2L * 2L /N
(iirfz) 102142021072 (Credi Hj:)urs) 32 (Cr::j]iis) 2
BT 4 R ML

(Course Name) The Sociology of Consumption

FeAB AL

(Prerequisite Courses)

R Ay

(Description)

RRERN: PR TEBZFHSAEFRMET N EZNRA, XHTHbE

B, ETHSEMWMHESRRAFMFHAER, MRS, BREEREFELA

RIZ B AR:

(1 THRERASEORRUESHREMNXER, FENHERESPIEERM A
e

(2) EBHRHLSFEEMSMERTR, #BNERLESENAREHLIIER
(3) HZEHRHSFERNMLEFRIE, RESRNPTARE. HETH Rt

AR B T2 R I
FEHENS: BRUSFEEERNEENE. YRERLSEZRRENA. B
ERMRATHRERLSZRE
FEHFFE: BTRR. BEEV. DNAEL. BETS. WREFES
BEAENR: FAERE FERIZEL. FRRANS 508, BN ER—EER
SCHR B AN S8 B IR /NAE ML, 2R NURE Presentation FiTik, FHSMPR
Fik.

R Ay

(Description)

Course significance: Sociology provides a unique and important perspective for understanding economic
and social life. It is different from other disciplines. Based on the unique research paradigms such as
social structure and social relations, it understands consumption practices and consumers from multiple

dimensions and multiple levels including material and culture, micro and macro.

Course objectives:

(1) Understand the development of consumer sociology and its relationship with related disciplines, and
enrich and expand students’ basic knowledge of social science.

(2) Master the important concepts and theoretical tools of the sociology of consumption, and be able to
interpret social phenomena from the perspective of the sociology of consumption

(3) Combine theories of the sociology of consumption and sociological research methods, students can

raise research questions, conduct research design and explore research findings.

Main teaching contents: important theories and topics of the sociology of consumption, development
and application of the sociology of consumption in contemporary society, and development of the

sociology of consumption from the interdisciplinary perspective




Main teaching methods: teacher teaching, guest lecture, group study / practice, classroom discussion,

etc

Basic requirements: students are required to take notes, actively ask questions and participate in
discussions in class; after class, students should complete a certain amount of literature reading and
group assignments in the form of group presentation and discussion, and participate in the final

examination.
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